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Montréal, Quebec--February 22, 2010--Fix Auto Canada has announced the appointment of 
Manon Duplantie as president of the company.

Recognized for her enthusiasm and leadership, Duplantie takes over the helm of the largest 
network of auto body shops in Canada, with 175 franchises in the country in addition to more 
than 75 other Fix Auto facilities in the United States, the United Kingdom and France.

“It is with immense pride that I have accepted the position of president of Fix Auto Canada,”  
Duplantie said. “Since I joined the company in 1998, I have always put the accent on innovation 
and the search for new marketing concepts, with an eye to reinventing the image of the collision 
repair industry. I therefore plan to keep moving in the same direction, while continuing to capitalize 
on teamwork and the trust-based relationships that we have cemented over the years with our 
many business partners as well as our customers.”

Manon Duplantie joined Fix Auto in 1998 as a customer service representative. When she 
accepted that position, she had little idea of the stimulating career that lay ahead; thanks to her 
acute business sense, excellent people skills and creative, innovative thinking, she rapidly climbed 
the corporate ladder. She was appointed marketing manager of the insurance division for Quebec 
in 1999, and then sales manager for the entire province in 2000. She was named vice-president, 
sales and marketing, Fix Auto Canada, in 2002, and with her associate Guy Bessette acquired 
countrywide franchise rights.

Duplantie quickly gained widespread industry recognition. As the Fix Auto network’s preferred 
point of contact with insurers, she built a reputation as a peerless mediator and achieved 
outstanding results. Indeed, in 2005 Akzo Nobel acknowledged her as one of the most influential 
women in the North American auto body repair industry. “I’ve always believed that good leaders 
must know how to convey their passion for the job and draw out their teammates’ talents,” she 
explained. “That is what constantly drives me in my work, because at the end of the day, it’s the 
foundation for the reputation of a company like Fix Auto, where success hinges on quality of 
service and sound fundamental values.”
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Fix Auto Canada has announced the appointment of Manon 
Duplantie as president of the company.

Recognized for her enthusiasm and leadership, Ms. Duplantie 
takes over the helm of the network of auto body shops in Canada, 

with 175 franchises in the country in addition to more than 75 other Fix Auto facilities in the United 
States, the United Kingdom and France.

“It is with immense pride that I have accepted the position of President of Fix Auto Canada,” 
Duplantie says. “Since I joined the company in 1998, I have always put the accent on innovation 
and the search for new marketing concepts, with an eye to reinventing the image of the collision 
repair industry. I therefore plan to keep moving in the same direction, while continuing to capitalize 
on teamwork and the trust-based relationships that we have cemented over the years with our many 
business partners as well as our customers.”

Duplantie joined Fix Auto in 1998 as a customer service representative. When she accepted 
that position, she had little idea of the stimulating career that lay ahead. She rapidly climbed the 
corporate ladder and was appointed marketing manager of the Insurance division for Québec in 
1999, and then sales manager for the entire province in 2000. She rose to vice-president, sales & 
marketing, Fix Auto Canada, in 2002 and, with her associate Guy Bessette, acquired countrywide 
franchise rights.

Duplantie quickly gained widespread industry recognition as the Fix Auto network’s preferred point 
of contact with insurers. She built a reputation as an effective mediator and achieved outstanding 
results.

Indeed, in 2005 Akzo Nobel acknowledged her with its award as one of the Most Influential Women 
in the North American auto body repair industry.

“I’ve always believed that good leaders must know how to convey their passion for the job and draw 
out their teammates’ talents,” she explains. “That is what constantly drives me in my work, because 
at the end of the day, it’s the foundation for the reputation of a company like Fix Auto, where success 
hinges on quality of service and sound fundamental values.”

Created in April 1992, the Fix Auto body shop concept today encompasses 250 garages across 
Canada, the U.S., the U.K. and France, offering the full range of collision repair services. 



FIX AUTO CANADA PRESIDENT’S APPOINTMENT

February 23 2010

A fruitful career with the company leads
Manon Duplantie to the presidency of Fix Auto Canada

Montréal, February 22, 2010 – Fix Auto Canada is pleased to announce the 
appointment of Manon Duplantie as President of the company. Recognized 

for her enthusiasm and leadership, Ms. Duplantie takes over the helm of the largest network of auto body 
shops in Canada, with 175 franchises in the country in addition to more than 75 other Fix Auto facilities 
in the United States, the United Kingdom and France.
“It is with immense pride that I have accepted the position of President of Fix Auto Canada,” Ms. 
Duplantie says. “Since I joined the company in 1998, I have always put the accent on innovation and the 
search for new marketing concepts, with an eye to reinventing the image of the collision repair industry. 
I therefore plan to keep moving in the same direction, while continuing to capitalize on teamwork and 
the trust-based relationships that we have cemented over the years with our many business partners as 
well as our customers.”

An influential businesswoman in the auto repair industry
Manon Duplantie joined Fix Auto in 1998 as a customer service representative. When she accepted 
that position, she had little idea of the stimulating career that lay ahead; thanks to her acute business 
sense, excellent people skills and creative, innovative thinking, she rapidly climbed the corporate ladder. 
She was appointed Marketing Manager of the Insurance division for Québec in 1999, and then Sales 
Manager for the entire province in 2000. She was named Vice-President, Sales & Marketing, Fix Auto 
Canada, in 2002, and with her associate Guy Bessette acquired countrywide franchise rights.
Ms. Duplantie quickly gained widespread industry recognition. As the Fix Auto network’s preferred 
point of contact with insurers, she built a reputation as a peerless mediator and achieved outstanding 
results. Indeed, in 2005 Akzo Nobel acknowledged her as one of the most influential women in the 
North American auto body repair industry. “I’ve always believed that good leaders must know how 
to convey their passion for the job and draw out their teammates’ talents,” she explains. “That is what 
constantly drives me in my work, because at the end of the day, it’s the foundation for the reputation of a 
company like Fix Auto, where success hinges on quality of service and sound fundamental values.”

A network enjoying exponential growth
Created in April 1992, the Fix Auto body shop concept today encompasses 250 garages across Canada, 
the U.S., the U.K. and France, offering the full range of collision repair services. In an industry that once 
suffered from a less than lustrous reputation, Fix Auto succeeded in fashioning a strong brand image 
throughout its network, thanks to a reputation for faultless, professional service. As a result, despite the 
skepticism the company faced in its earliest days, Fix Auto has become a favoured referral partner of 
some 30 insurers.
Since 2002, Fix Auto has extended its franchise concept beyond Québec with great success, which has 
led to exponential growth. The number of Canadian franchises has increased to 177 from 90, and is 
expected to reach 200 by the end of 2010. Annual sales have also skyrocketed, rising to $250 million 
from $55 million. There are now 38 employees at the company’s head office, compared with 12 in 
2002. In just five years, the network’s Québec-based franchises have doubled their average annual sales, 
doubling them to $1.5 million from $750,000.

In fact, part of the reason for Fix Auto’s success is its development of an innovative formula that meets 
the needs of all automobile collision and repair service stakeholders, and its establishment of operating 
standards common to all franchises. Simplification of claims processing as well as the emphasis placed 
on communication and transparency have enabled Fix Auto to establish an atmosphere of trust that 
benefits insurers and their clients, as well as the body shops. Today, this win-win formula is attracting 
growing interest from other industries, in Canada as well as abroad.


